W9: Marketing Technology Issues
After reading the lecture, the Federal Trade Commission’s report on Big Data, and Greengard, S. (2012). Advertising gets personal. Communication of the ACM, 55(8), pp. 18-20 from the required reading list,
What issues do you find most provocative or resonate with you, in terms of current events such as Smart TV data collection, and the Internet of Things. What additional insights on these topics can you share with your classmates?  If you have related work experiences (e.g., with big data, behavioral marketing, etc.), please feel free to recount those here. 
In the subject line of your post, tell us the main focus of your discussion (to help organize and keep discussion threads uniquely identifiable).

